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E X PERI EN CE

My own consultancy,
servicing early-stage
startups, more 
established
brands + boutique
creative agencies

When I boil what I do down to its most essential part, what I’m left with is this: I make meaning. I help 
companies get to the core of who they are, then design thoughtful strategies for them to captivate both new 
and existing audiences. I do this for early-stage tech startups, as well as more established organizations, 
across a variety of sectors. Creative agencies also turn to me to partner on client work as a trusted 
collaborator. Please note that I work as a contractor on a remote - but very hands-on - basis with my clients. 
If this may be a fit for your current needs, or if you're open to exploring the possibility, I invite you to visit my 
website, listed above, for more information.

M ETRO M I LE D I RECTO R O F M ARKETI N G |  SAN FR AN CISCO, C A 2013-2014
A startup o�ering 
drivers connected car 
analytics + a novel 
model of pay-per-mile 
car insurance

Built Metromile’s initial brand strategy, creating key communications pieces (website, promotional videos, 
outdoor advertising) to position the company as less of a pure utility, and more of a lifestyle brand. Also 
helped to reshape the company's visual branding, collaborated on the planning of new features within the 
product itself, and owned PR strategy, conceiving of imaginative campaigns to support the launch of the 
service as we rolled it out into new markets across the US, state-by-state. 

A H U N D RED 
YE ARS

CRE ATIVE CO NSU LTANT |  LOS AN GELES,  C A 2013

A creative agency 
working with mission 
driven organizations 
like NASA, TED + X 
Prize Foundation

Brought on to lead the agency’s own internal re-branding, after the initial company they contracted failed to 
deliver. Worked closely with the CEO and Creative Director to arrive at an entirely new agency name, 
apropos of the their visionary approach and clientele. Also revamped the company’s overall messaging and
website content, produced their re-launch event, and participated in various client projects, including the 
re-brand of the Impact Hub network of community co-working spaces.

WA ZE D I RECTO R O F M ARKETI N G CO M MU N I C ATI O NS |  R A’ANANA , ISR AEL 2009-2012
A super successful
crowdsourced 
navigation app, 
acquired by Google for 
$1.1B

As the VP of Product & Marketing’s first senior hire, I was tasked with building the brand (alongside talented 
designers) that would go on to be loved by millions of users, worldwide. In addition to developing the 'voice' 
of Waze and helping to shape features within the product itself, I was accountable for all external 
communications, driving home our unique, community-centered message. As we progressed into new 
geographies, I managed international launches, overseeing the work of four external agencies. I also led our 
social media team to create novel campaigns to drive user engagement. At the end of my tenure, we had 
grown to well-over 30 million users in 100+ countries, and were acquired by Google shortly thereafter.

A M D O CS I NTERNAL CO M MU N I C ATI O NS M ANAGER |  R A’ANANA , ISR AEL  2007-2008

A software services 
provider for the world's 
top media + 
communications 
companies

Working to support the goals of the company's executive leadership, I crafted communications strategies 
that reached an international workforce of over 25K employees, in 50 countries. A large part of my role was 
providing strategic and tactical counsel to the company's senior leadership, in order to strengthen the impact 
of their presentations and general communications. I also built content strategy for the company’s Intranet, 
creating innovative features like ‘Meet the Manager,’ a role-modeling series that allowed junior employees 
insight into the career paths of the company’s top executives.
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ED UC ATI O N

AT TRI BUTES

K A SA M BA M ARKETI N G CO M MU N I C ATI O NS M ANAGER |  R A M AT G AN, ISR AEL  2006-2007
A Web 2.0 platform that
connected paying users 
to expert advice, 
acquired by LivePerson 
for $40M

From crafting the company’s initial brand messaging and web content, to producing creative for events, 
digital marketing, and business development materials, I managed marketing communications, end-to-end. I 
also was responsible for our PR strategy, directing an agency around product news and updates. Right as I 
decided to leave the startup to see what it was like to work at a large, multi-national corporation, we were
acquired by the messaging and customer care giant, LivePerson.

TH E J EWISH 
FED ER ATI O N

I NTERNATI O NAL PRO GR A M CO O RD I NATO R |  LOS AN GELES,  C A 2002-2005 

A philanthropy 
dedicated to societal 
impact via the lens of 
Jewish values

Responsible for the day-to-day infrastructure of both Culture and Health & Human Services programs 
between the Los Angeles-Tel Aviv Partnership. I coordinated professional development conferences for first 
responders and those working on food insecurity issues in both cities, plus organized programs where 
professional peers from LA and Israel’s leading cultural institutions were able to visit one another, connect, 
and collaborate. In this job, I cut my teeth on the complexity of project-managing simultaneous programs, 
across internationally distributed teams - and loved it.

PA SSI O N 
M ARKETI N G FO R 
ISSU ES +  C AUSES

CO NTENT STR ATEGIST |  R A M AT G AN, ISR AEL  2006-2007

A creative agency that 
provided marketing 
communications 
services to the non- 
profit sector, exclusively 

In this role, I translated high-level strategic briefs into powerful development materials to help non-profits 
clients amplify their fundraising results. I worked with a wide cross-section of clients, but my main focus was 
on Cedars-Sinai Medical Center, where I was responsible for interviewing world-class physicians about their 
research, then creating compelling content to engage top contributors, via the Medical Center’s monthly 
donor publication.

BAR I L AN 
U N IVERSIT Y

M A STER O F ARTS,  CRE ATIVE WRITI N G |  R A M AT G AN, ISR AEL  2009
Thesis: A 100-page collection of short fiction, entitled "How Can We Know Anything?”

OTIS CO LLEGE
ART & D ESI GN

BACH ELO R O F ARTS,  PAI NTI N G |  LOS AN GELES,  C A 2001

Awarded one of three juried prizes in senior exhibition.

STREN GTHS
• Conceptual thinker
• Deeply imaginitive

WE AKN ESSES
• Dimples
• French fries


